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Executive Summary
Between December 3 and December 20, 2024, our CPC campaigns delivered 1 316 clicks across 18 113 impressions, resulting in an overall click-through rate (CTR) of 7.3 % and an average cost-per-click (CPC) of €0.17. All activity was concentrated during December 4–6, after which the campaigns were paused. Two ad groups—Presentaciones con IA and SEO—demonstrated contrasting profiles: the former achieved high engagement at a higher CPC, while the latter kept costs remarkably low but saw less interaction. These findings underscore the impact of thematic relevance and creative resonance on user engagement.
To capitalize on these insights, we recommend reallocating budget toward the high-performing IA-focused group, refining bidding and messaging strategies in the SEO segment, and applying day-parting based on observed peak periods. The following sections present the detailed trends chart, campaign breakdown, and in-depth analysis for each ad group.
Daily CPC and CTR Trends
The following chart illustrates the evolution of average CPC and CTR over the campaign period:

Graphic 1[image: ]
This time-series reveals a surge in engagement on December 5—CTR peaked at 16.0 % alongside a CPC of €0.19—before settling back to moderate levels on December 6. These dynamics highlight the importance of mid-week timing and compelling ad copy in driving user clicks.
Campaign Breakdown by Ad Group
Presentaciones con IA: CPC €0.18, CTR 11.97 %, Clicks 1 149
SEO: CPC €0.09, CTR 1.96 %, Clicks 167
Detailed Ad Group Analysis
Presentaciones con IA
The “Presentaciones con IA” ad group achieved a CPC of €0.18 and generated 1 149 clicks with an impressive CTR of 11.97 %. Such elevated engagement indicates that messaging and creative assets resonated strongly with the target audience, driving high click volume relative to impressions. The estimated investment of €206.82 reflects efficient spend given the level of interaction.
Recommendations:
Adjust bids and budgets upward to capture additional impressions while leveraging the low CPC as a cost buffer.
Conduct A/B tests on headlines and descriptions that emphasize unique AI-driven benefits—such as real-time customization or dynamic slide generation—to sustain high CTR.
Optimize landing pages to mirror ad messaging, ensure sub-three-second load times, and feature prominent calls to action, thereby improving downstream conversion rates.
SEO
The “SEO” ad group recorded a CPC of €0.09—well below industry averages for competitive search campaigns—but delivered only 167 clicks at a CTR of 1.96 %. This suggests efficient cost control but also points to misalignment between ad copy and user intent, or insufficient use of extensions and negative keywords.
Recommendations:
Refine ad copy to align more closely with high-intent search queries, highlighting clear benefits such as organic ranking improvement or content optimization.
Expand negative keyword lists based on search query reports to eliminate irrelevant impressions and enhance overall ad relevance.
Experiment with enhanced CPC or target CPA bidding strategies to strike the optimal balance between cost efficiency and impression share.
Implement ad scheduling focused on peak engagement windows identified on December 4–6 and apply device bid modifiers if mobile traffic demonstrates stronger conversion rates.
Next Steps
To build on early successes and address identified gaps, we propose a phased relaunch:
Reactivate both ad groups with a 60 % budget allocation for “Presentaciones con IA” and 40 % for “SEO.”
Establish a structured A/B testing framework for ad copy variations and landing-page layouts.
Introduce day-parting aligned with observed peak performance periods.
Monitor CPC, CTR, conversion rates, and cost-per-acquisition against predefined thresholds to guide bid adjustments and budget reallocations.
By implementing these data-driven optimizations, the campaign can sustain growth in clicks and conversions, maintain cost efficiency, and maximize return on ad spend.
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